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Campaign Overview

Targeting
SK

Run Dates 
April 21, 2025– 
March 31, 2026

Media Selected 
Google Search

Planned Budget 
$9,994



Branded Campaign Overview

Targeting
SK

Run Dates 
November 13, 2025– 

May 31, 2026

Media Selected 
Google Search

Planned Budget 
$3,300



Placement KPI Goal Results Mid-Status 

Google Search CPC $0.75 $0.28 Goal Exceeded

Google Search Clicks 12,000 32,023 Goal Exceeded

Google Search (Branded) CPC $0.75 $0.08 Goal Exceeded

Google Search (Branded) Clicks 4,400 22,756 Goal Exceeded

Key Performance Indicators



Google Search
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The Search campaign continued to perform strongly and is heading towards its 
completion date. 

Key performance indicators:
• CTR: Slightly decreased from 28.14% to 28.02%, remaining at a very strong level
• CPC: Increased marginally from $0.27 to $0.28, still well below the projected $0.75 

benchmark. 

Among active ad groups, Carbon Monoxide and Encroachment showed the most 
significant growth in Impressions and Clicks on a month-over-month basis. 

Overall performance remains solid, and searchers where people saw the ads highlight 
the relevance of the ads to the user's intent. 

$0.28



Search Metrics

SKENE-0041 YL Search 2025

Campaign Dates: April 21, 2025 - March 31, 
2026

Reporting Dates: April 21, 2025 - February 28, 
2026

Date: March 4, 2026

Vendor Ad Group Served Impressions Clicks Estimated Clicks Clicks Delivery CTR Estimated CPC CPC Impression Share Search Top IS Planned Spend Cost Budget Delivery

Google

Carbon monoxide 3,764 237

13,325 240%

6.30%

$0.75

$0.66 17.89% < 10%

$9,994.00

$155.72

90.24%

Encroachment 910 289 31.76% $0.26 71.09% 61.28% $75.33

Furnace maintenance 3,651 625 17.12% $0.42 10.40% < 10% $260.56

General* 550 299 54.36% $0.17 39.05% 31.02% $51.47

Network members 793 236 29.76% $0.26 38.81% 32.02% $61.40

Odourant 6,721 2,089 31.08% $0.19 52.88% 44.53% $400.27

Plan a dig project 47,821 12,449 26.03% $0.25 48.80% 43.35% $3,064.82

Services 10,219 2,734 26.75% $0.34 41.49% 33.06% $924.67

Ways to Save 39,857 13,065 32.78% $0.31 28.01% 24.05% $4,024.74

Totals 114,286 32,023 13,325 240% 28.02% $0.75 $0.28 33.56% 28.36% $9,994.00 $9,018.99 90.24%



Keyword Performance (ad groups)

Network members
Odourant

Furnace maintenance

Encroachment

Services

Way to Safe Plan a dig project

Carbon monoxide



Search Metrics  
Auction insights



Google Search (Branded)
22.7K
19.51%
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During the reporting period, the Branded Search Campaign demonstrated strong 
performance, consistently securing the top position in search results.
The ads effectively dominated the sponsored placements, preventing competitors 
from appearing on the first page for SaskEnergy-branded queries.

Key Performance Indicators:
- Top of Page Rate: 92.11%
- Absolute Top of Page Rate: 90.84%
- Clicks: 22,756
- Click-Through Rate (CTR): Increased from 64.31% to 64.70%, indicating sustained 

and exceptionally high user engagement.

Overall, the campaign's performance confirms its effectiveness in protecting branded 
demand and capturing high-intent traffic.$0.08



Search Metrics

SKENE-0041 YL Search 2025 (Branded)

Campaign Dates: Nov 13, 2025 - May 31, 2026

Reporting Dates: November 13, 2025 - February 28, 2026

Date: March 4, 2026

Vendor Ad Group Served Impressions Clicks Estimated Clicks Clicks Delivery CTR Estimated CPC CPC Impression Share Search Top IS Planned Spend Cost Budget Delivery

Branded Protection 35,174 22,756 4,400 517% 64.70% $0.75 $0.08 19.51% 17.98% $3,300.00 $1,802.85 54.63%

Totals 35,174 22,756 4,400 517% 64.70% $0.75 $0.08 19.51% 17.98% $3,300.00 $1,802.85 54.63%



Reach = Number of unique users the ad was shown to.

VTR = View through rate = the number of views (a “view” varies in length by platform) divided by impressions, shown as a percentage.

Average Frequency = Impressions served divided by users reached; The average amount of times an ad was served to one user for the duration of the 
campaign.

Website Conversions = Number of times a user ended up visiting the website after being served a campaigns ad – can be either a click through 
conversion (clicking the ad and going to the website then or later) or view-through conversion (not clicking the ad, but later visiting the website on their 
own will). 

Conversion rate = conversions divided by impressions shown as a percentage.

CPM = Cost per thousand impressions served.

Viewability = The percentage of impressions that are immediately visible when the application or website loads. Non-viewable ads are served further 
down the page and “scrolling” would be necessary to view the ad.

Engagements = Total number of link clicks, reactions, comments, shares, saves.

Glossary of Terms



Thank You!
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